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From an idea to market launch:
from inspiration to implementation
“Variety is the very spice of life, that gives it all its flavour.”
William Cowper (1785)
The major in “Business Development and
Promotion” (MSc BA) is designed for students
who want to bring in and refine their practical experience in a master’s degree. From
the start, participants are challenged to work
with research-based and practically proven
methods as they solve the problems of partner companies and non-commercial organisations. Students are guided in their bringing
together of research and practice by coaches
and experts who themselves are firmly anchored in their respective fields. Often future
careers are started in one of the projects that
students are required to complete.
Entrepreneurship is alive and well in the
Lucerne School of Business (LSoB) – either in
the shape of students’ own business ideas
or in the form of business-model innovation
in partner companies. Students can come
up with their own start-up idea, turn it into a
convincing pitch and present this to potential investors. If their business idea starts
to be realised, students receive comprehensive assistance from the LSoB’s incubator
programme, Smart-Up. This is, in fact, still
available after graduation to our alumni.
At the outset of the degree programme,
concepts such as Network Management,
Customer Relationship Management and
Change Management are brought to life at
graduate level. Parallel to the teaching modules, opportunities are offered to apply the
skills and know-how which is being acquired.

The development of research skills is also
an important part of this mix. Graduate students should not just be able to apply what
they learn, but also be able to research-innovate new skills and know-how after they
leave us. The focus of the entire major is on
the journey from inspiration to implementation, which means that the leveraging of
value, in terms of imagination, skills and
know-how is always centre stage.
If you are a suitably qualified and determined student, we would be delighted to
welcome you to the programme.
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Why choose the Lucerne School of Business?
There are many reasons for choosing to do your Master’s in Business Administration with a Major in Business Development and Promotion at the Lucerne School
of Business. Here are a few of these:
High standards thanks to personally
tailored teaching
Small teaching groups and classes, individual advice, and direct contact with lecturers
and coaches, all facilitate high standards in
an individualised setting.
Practically oriented
A closeness to the business and especially
SME scene is a mark of LSoB MSc degrees.
In addition to work on current and often
key problems for partner organisations and
businesses, participants regularly come into
contact with guest speakers from inspiring
start-ups, more mature companies and
consultancies in Central Switzerland and
beyond.

Our location in the railway station
complex in Lucerne
The main building of the LSoB is part of the
central railway station complex in Lucerne
and is therefore easily reachable from all
parts of Central Switzerland. It is about an
hour by train from cities such as Zurich, Basel
and Berne.
Student input; individualising the
programme
Students have the possibility by way of
small-scale contributions such as presentations, through significant pieces of work such
as the master’s thesis, and most extensively
in the form of an exchange semester or a
second degree on the basis of study abroad
to shape their MSc programme to their
own interests and needs. A good number
of students also make use of the support
structure the programme and its related
start-up incubator offer to develop their own
business plans.

“To learn anything other than the stuff you find in books, you need to be able to
experiment, to make mistakes, to accept feedback, and to try again. It doesn’t
matter whether you are learning to ride a bike or starting a new career, the cycle
of experiment, feedback, and new experiment is always there.”
Charles Handy, The Hungry Spirit: New Thinking for a New World

The Programme at a glance
Academic prerequisites: Our graduate
programme requires you already to have a
bachelor’s degree with a certain minimum
Business content. If you don’t have this
minimum in your profile, you can make it up
in special modules before or during your
master’s studies (up to a maximum of 30
ECTS points).
Language prerequisites: If you are not a
native English speaker and/or you didn’t do a
taught-in-English bachelor’s, then we require
a result from a recognised English-language
testing agency (e.g. IELTS 6.5).
Entrepreneurship is key: This master’s is
simultaneously a research-based, practically
oriented, subject-specific programme in
entrepreneurship, which also takes in
leadership and management skills.
Life-long skills as an innovator: A master’s
with a major in Business Development and
Promotion will open up exciting possibilities
for you to develop yourself as an entrepreneur, a business innovator and a manager,
and to keep on doing this long after you
have graduated.
Length of the programme: The programme
typically takes four semester to complete
and is worth 90 ECTS points. The workload is
2,700 hours of study (30 hours per ECTS
point).

Work/Family: Working or caring for a family
(up to 50 or even 60% of your time) is
possible alongside your studies.
Teaching times: Teaching takes place as a
rule on Mondays and Tuesdays in Lucerne.
Block seminars and core events, as well as
occasionally modules, which take place on
other days are announced well in advance.
The costs of the programme, including
attendance at such events, are detailed on
our website. You will ideally want to start
the programme in mid-September with our
Autumn Semester. This said, a start in
mid-February into the Spring Semester is also
possible.
A cutting-edge programme: The content of
the programme is subject to regular evaluation and updating, including substantial
input from industry and academic partners.
International: You can spend a semester
abroad. Most often students do this in their
second semester. The LSoB maintains a
world-wide network of partner institutions
from which you can choose. Another option
is to apply for a second degree on the basis
of study abroad in cooperation with our
partner universities in Edinburgh (UK) or the
US (University of Baltimore, Maryland and
CSU Chico, California).
A doctorate/DBA?: Pathways to study at
doctoral level exist. Ask at one of our
information sessions. The dates of these can
be found on our website.

Length of the programme: The programme
typically takes four semester to complete
and is worth 90 ECTS points. The workload is
2,700 hours of study (30 hours per ECTS
point).

International: You can spend a semester
abroad. Most often students do this in their
second semester. The LSoB maintains a
world-wide network of partner institutions
from which you can choose. Another option
is to apply for a second degree on the basis
of study abroad in cooperation with our
partner universities in Edinburgh (UK) or the
US (University of Baltimore, Maryland and
CSU Chico, California).
A doctorate/DBA?: Pathways to study at
doctoral level exist. Ask at one of our
information sessions. The dates of these can
be found on our website.

Module 2,
6 ECTS-Credits
Customer Relationship
Management

Modules 8/9,
12 ECTS-Credits
Research Theory,
Methods and Ethics

Bachelor’s
make-up modules
(if necessary)

1 Semester

A cutting-edge programme: The content of
the programme is subject to regular evaluation and updating, including substantial
input from industry and academic partners.

A “consecutive” master’s: the second
level of university study

Module 3,
6 ECTS-Credits
Organisational Trans
formation and Change
Module 10,
9 ECTS-Credits
Applied Research Project

Module 4,
12 ECTS-Credits
Business Innovation
and Design

Module 6,
9 ECTS-Credits
Business Implementation

Module 13,
3 ECTS-Credits
Preliminary Master’s Thesis

Module 5,
3 ECTS-Credits
Law, Finance and Ethics
for Entrepreneurship

Module 7,
6 ECTS-Credits
Integration Module and
Study Tour

Modules 11/12,
6 ECTS-Credits
SME Acquisition,
Presentation, Development

Module 14,
12 ECTS-Credits
Master’s Thesis
(incl. Defence)

Work alongside studies (on average a maximum of 50%)

Life-long skills as an innovator: A master’s
with a major in Business Development and
Promotion will open up exciting possibilities
for you to develop yourself as an entrepreneur, a business innovator and a manager,
and to keep on doing this long after you
have graduated.

Module 1,
6 ECTS-Credits
Network Management

From an innovative product/service idea to
a successful market launch

Entrepreneurship is key: This master’s is
simultaneously a research-based, practically
oriented, subject-specific programme in
entrepreneurship, which also takes in
leadership and management skills.

Teaching times: Teaching takes place as a
rule on Mondays and Tuesdays in Lucerne.
Block seminars and core events, as well as
occasionally modules, which take place on
other days are announced well in advance.
The costs of the programme, including
attendance at such events, are detailed on
our website. You will ideally want to start the
programme in mid-September with our
Autumn Semester. This said, a start in
mid-February into the Spring Semester is also
possible.

3 Semester

Language prerequisites: If you are not a
native English speaker and/or you didn’t do a
taught-in-English bachelor’s, then we require
a result from a recognised English-language
testing agency (e.g. IELTS 6.5).

Work/Family: Working or caring for a family
(up to 50 or even 60% of your time) is
possible alongside your studies.

4 Semester

Academic prerequisites: Our graduate
programme requires you already to have a
bachelor’s degree with a certain minimum
Business content. If you don’t have this
minimum in your profile, you can make it up
in special modules before or during your
master’s studies (up to a maximum of 30
ECTS points).

The programme modules

2 Semester

The Programme at a glance

Since 2008 the universities of applied sciences in Switzerland have been
offering master’s degree courses in their core subject areas consecutive on
their bachelor’s degrees.
What is a “consecutive” master’s degree
and to whom is it addressed?
Consecutive master’s degrees are designed
for above-average bachelor’s graduates who
are ambitious enough to want a higher level
of academic qualification.
In principle, consecutive master’s degrees
develop the skills and know-how of their
feeder bachelor’s qualifications. They offer a
deepening of the relevant subject knowledge, together with a significant development of research skills, all within a practically oriented context. Master’s degrees
encourage the growth of analytical and
critical skills and open up career opportunities for graduates in more challenging
positions, either in their own start-up or as
senior-manager employees in a wide variety
of organisations and businesses. Study on a
master’s programme can often be completed alongside work or family commitments. In the former case participants
benefit from being able to immediately
apply what they are studying and can avoid
interrupting their careers. Because, thanks to
the Bologna system, consecutive master’s
degrees are internationally recognised, they
can also facilitate the pursuit of careers
outside Switzerland.

A Master of Science is not the same as a
Master of Advanced Studies qualification
A consecutive master’s degree is the second
level of university education within the
Bologna framework and should not be
confused with a Master of Advanced Studies
(MAS) or an Executive Master of Advanced
Studies (e.g. an EMBA). MAS qualifications
are further education courses, which require
more years of previous work experience, but
are worth fewer ECTS points and therefore
require in total less student work. The
research component of MSc degree courses
is, furthermore, greater and the level of
critical and analytical work expected
consequently higher.
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1 ECTS-Credit = 30 hrs of student work
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A “consecutive” master’s: the second
level of university study
Since 2008 the universities of applied sciences in Switzerland have been
offering master’s degree courses in their core subject areas consecutive on
their bachelor’s degrees.
What is a “consecutive” master’s degree
and to whom is it addressed?
Consecutive master’s degrees are designed
for above-average bachelor’s graduates who
are ambitious enough to want a higher level
of academic qualification.
In principle, consecutive master’s degrees
develop the skills and know-how of their
feeder bachelor’s qualifications. They offer a
deepening of the relevant subject knowledge, together with a significant development of research skills, all within a practically oriented context. Master’s degrees
encourage the growth of analytical and
critical skills and open up career opportunities for graduates in more challenging
positions, either in their own start-up or as
senior-manager employees in a wide variety
of organisations and businesses. Study on a
master’s programme can often be completed alongside work or family commitments. In the former case participants
benefit from being able to immediately
apply what they are studying and can avoid
interrupting their careers. Because, thanks to
the Bologna system, consecutive master’s
degrees are internationally recognised, they
can also facilitate the pursuit of careers
outside Switzerland.

A Master of Science is not the same as a
Master of Advanced Studies qualification
A consecutive master’s degree is the second
level of university education within the
Bologna framework and should not be
confused with a Master of Advanced Studies
(MAS) or an Executive Master of Advanced
Studies (e.g. an EMBA). MAS qualifications
are further education courses, which require
more years of previous work experience, but
are worth fewer ECTS points and therefore
require in total less student work. The
research component of MSc degree courses
is, furthermore, greater and the level of
critical and analytical work expected
consequently higher.
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The Lucerne School of Business
The Lucerne School of Business
The Lucerne School of Business is part of the Lucerne
University of Applied Sciences and Arts and Central
Switzerland’s centre of excellence for advanced
management education. With its teaching, research
and consultancy services, the School of Business
actively and effectively contributes to the development of a knowledge society. It trains specialist and
executive staff and assists organisations and
institutions in finding answers to today’s and
tomorrow’s challenges in Business and Economics.
The School’s degree programmes include a Bachelor’s
course in Business Administration with a wide range of
major and minor specialisations, a Bachelor’s course in
International Business Administration with several
specialisations, and three consecutive Master’s
programs. Last but not least, the institution is the
largest provider of post-graduate and further
education programs of all Swiss Universities of Applied
Sciences.
The Lucerne University of Applied Sciences and Arts
maintains close links to other universities and partners
from industry and government. The School’s four
institutes are centres of excellence with a national and
international reputation.

The Lucerne School of Business
Zentralstrasse 9
P.O. Box 2940
CH-6002 Lucerne
T +41 41 228 41 30
www.hslu.ch/master-bdp

www.facebook.com/hslu.ch

www.twitter.com/hslu
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