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THE FUTURE OF COMMERCE



71% of Gen Z purchases are influenced by influencers &
social media.

Today’s 
e-commerce 
fails for GenZ

Platforms are built for outdated expectations – not for
Gen Z.

E-com hasn’t evolved with consumer behavior.
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The Gap is
growing bigger
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Social is
overcrowded: high
CAC, low CR
Asia: +115% CR
through
gamification
Europe still lags
behind

Influencer Brands

launch products
directly on social
Lack proper e-com
infrastructure:
logistics, UX,
payment
Platforms not built
for commerce
Result: limited
commercial success



social commerce
on existing social
platforms is not
the ultimate
solution
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A new way of
commerce

Yana’s community shops
her favorite sneakers –

shipped by wyrld

Play with Yana’s cat to
get free shipping

Just one click

Buy Yana’s cosmetics
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Explore your favorite influencer Storefronts
and discover their curated products.

Lobby Shop View Room View Check Out
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The race to
capture GenZ
attention has
started
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Thank you!
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Let’s talk! :)

Jakob: 
Jakob@wyrld.de 
+49 157 80664610


