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SAS THE POWER TO KNOW
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http://www.sas.com/en_us/news/analyst-viewpoints.html
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SAS SOLUTIONS ANALYTICS FOR ALL BUSINESS TOPICS

Customer
Intelligence Stack

Fraud & Security Stack Digital Marketing by SAS

Risk Stack

Gsas | .


https://www.youtube.com/watch?v=cFC9Xb07Ye8
http://www.sas.com/en_us/software/customer-intelligence.html#view-all-products
http://www.sas.com/en_us/software/risk-management.html
http://www.sas.com/en_us/software/fraud-security-intelligence.html

SAS Bl & DM

PRODUCTS VERTICAL INTEGRATION

Data
Governance

Visualization

—

SAS Visual Analytics
SAS Visual StatistiCs

Master Data
Management

Reporting

SAS Data Management

SAS Bl Server,

SAS Enterprise Guide High Data Integration
SAS Office Analytics Performance & Dataquality
Analytics

-

Event stream
processing

Data models
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https://www.youtube.com/watch?v=aZ8GDtDePnc

TEXT ANALYTICS

easures in unstructured data
cial media or survey tools
could uncover insights
t consumer sentiment

FORECASTING

Leveraging historical data
to drive better insight into
decision-making
for the future

°TIMIZATION

Analyze massive
amounts of data in
order to accurately
dentify areas likely to

produce the most
profitable results

DATA MINING

Mine transaction databases
for data of spending patterns

that indicate a stolen card
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https://www.youtube.com/watch?v=l1rYdrRCZJ4

WHAT‘S HOT ANALYTICS IS STRATEGIC!

ORGANISATION

ANALYTICS




ANALYTICS 3.0 | The Era of Impact

e ——

TRADITIONAL
ANALYTICS

= Primarily descriptive

Sy @ PROVIDING
relatively small, BUSINESS IMPACT
structured data « Analytics integral to running
» “Back Room™ teams —— the business; considered
of analysts BIG DATA strategic competitive asset
p « Complex, large, unstructured data e ; o
R = Analytical tools available at
= New analytical and oSl
« Cultural evolution embeds
computational capabilities KA it decioon abd
= “Data Scientists” emerge operational processes

INTERNATIONAL
MNSTITUTE FOR
ANALYTICS.
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NEW BUSINESS
OPPORTUNITIES...

Direct

dan kunt u verder

With SAS® Visual
Analytics, DirectPay has
transformed the way
they explore data, reveal
insights and collaborate
quickly to improve or find
new revenue opportunities.

CUSTOMER CASE




BIG DATA HYPE What do you think?
CURVE Big Data Marketing — Hype or reality?
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Triggers Expectation Disillusionment Enlightenment Productivity
Copyright: Gartner. Quelle: http://de.wikipedia.org/wiki/Hype-Zyklus THE
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GARTNER HYPE

cYCLE EMerging Technologies...
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Volumetric Displays
Human Augmentation
Btain-Compuef interface
Quantum Computing

|

Btoaco‘isshc Sensing
People-Literate Technology

Hybrid Cloud Computing

Augmented Reality Enterprise 3D Printing

Gesture Control

Virtual Reality

Cnptocurrency Exchange Autonomous Field Vehicles

e e Vinual Personal Assistants
Smarn Dust
| s of Juty 2015
Innovation IP ‘;"k of Trough of R g R A S Plateau of
Trigger Expe ated Disillusionment pe grIenmon Productivity
xpectati
time .
Plateau will be reached in: obsolete

Olessthan 2years ©2toSyears ®@5to10years A morethan 10years @ before plateau

Copyright © 2012, SAS Institute Inc. All rights reserved SAS CONFIDENTIAL



“BIG DATA” |OT — THE CONNECTED WORLD

- Internet of People is now mainstream.
- Next stop — connecting everything — 0T

N

Total value of 10T is2: ~Injust under 20 years, it’s
. 41% machine-to-machine ~  estimated that each of us
- 23% machine-to-person will be communicating

- 36% person-to-person with 5,000 ‘things’?

AN

1 As projected by Dr. John Barrett, Head of Academic Studies, Cork Institute of Technology, Oct. 2012
2From InformationWeek reports, ID: S7760114, January, 2014
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MARKETING TODAY THE OMNI CHANNEL REALITY — THE OTHER WAY ROUND... ©

Nr. of ,,Likes*“:
Online information in
department store




WHAT‘S HOT

Digital Transformation

Cloud

Customer Intelligence
Fraud & Cyber Analytics
Risk Management

High-Performance Analytics & Realtime
Hadoop & In-memory technologies

Data Management & Quality

Copyright © 2012, SAS Institute Inc. All rights reserved
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Figure 8. Big Data Challenges by Investment Phase What are your organizajia
with big data? 5 Haagg@WTT=116) 0 Planning (n=97) mNoplans(n=

SAS DATA

MANAGEMENT BIG DATA CHALLENGES

Analytics

prales or challenges

/((mmininghowtogelvulusﬁam : Data Quality

big data

Risk and governance issues
(security, privacy, data quality) |

Integrating multiple data sources | ~= ‘ I n te g rati n g

Obtaining skills and capabilities | S 0 U rC e S

needed

Integrating big data technology with |
existing infrastructure :

Skills Gap
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All of Analyzed Results

your all at once... wherever
data. In seconds. you are.
SA VISUALIZATION

VISUAL REPORTS
ANALYTICS Rk

INSIGHTS MTET
EXPLORE DESIGN —iy, - I
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APPROACHABLE
ANALYTICS

Show Influence m—— Understand - s REVeEal

Exploration and modeling — what does it bring?
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SAS® VISUAL
ANALYTICS

FURTHER ANALYTICAL CAPABILITIES
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SAS® VISUAL ANALYTIC VISUALIZATIONS WILL ALLOW YOU TO:
ANALYTICS

- Identify the TOP 10 influencers of customer retention and loyalty
- Predict churn for the next two quarters

- Visualize the impact of marketing campaigns and the lift generated

- Demo Videos & Environment:

1. SAS VA overview

2. Emergency room visits analysis (Healthcare)
3. Marketing Analytics in Retail:

4. SAS VA/VS clustering analysis

5. Try it yourself:



https://www.youtube.com/watch?v=G1lU2OqeGNM
http://www.youtube.com/watch?v=_HniMYPsk7Y
https://www.youtube.com/watch?v=_tkgySsF8t8
https://www.youtube.com/watch?v=VBxdoL84xrM
http://www.sas.com/va

Gsas

Products & Solutions  Industries  Support  Learn SAS  Partners Community  About SAS

SAS ANALYTICS

SAS® University Edition

Free SAS software for tomorrow's analytics experts. Talk
about smart.

Get free software »

BEORQDO

an

> SAS appoints new C-level executives
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Products & Solutions Industries

Gsas

Support

Learn SAS Partners Community

About SAS

U

SAS® University
Edition

Best for teaching and learning SAS skills and
analyzing data using SAS foundational
technologies. You have choices:

* Download from SAS:

« It's freel

= Runs on Windows, Linux and Mac.

= Runs locally. No Intermet connection
needed.

* Access via AWS Marketplace:
» Free SAS softwarel

{AWS usage fees may apply).
= Runs in the cloud — all you need is a
browser and an Internet connection.

Get it now »

1

=

SAS®* OnDemand

for Academics

Best for gaining online access to powerful
SAS software via the cloud, typically as part
of an academic course.

® |t's freel

* Runs on Windows, Linux and Mac.

* Accessible via the cloud whenever and
wherever there's an Internet connection.

* Available data storage: Up to 5GB.

Access now »

X

Education
Analytical Suite

Best for institutions wanting in-house
software and data for teaching and academic
research. Provides comprehensive SAS
foundational technologies via reduced-cost
enterprise license.

* Flexible, low-cost and unlimited licenses.

* Runs on Windows, Linux and others
(contact us for details).

* Runs locally. No Internet connection
needed.

* Local, unlimited data storage.



SAS ACADEMICS VALUE PROPOSITION

SAS  ANALYTICS

- SAS Academics Program:
- University Licenses Package: Campus — Faculty- Chair
- SAS on demand for Academics (Teaching Environment)
- SAS Analytics “U” / Academics Community
free SAS University Edition

9
9

- SAS Teaching Materials - Trainer’s Kits
- SAS Training for Academics—> free e-Learning
- TUN — Teradata University Network - SAS Visual Analytics

9
- Student Ambassador Program:

SAS CONFIDENTIAL


http://www.sas.com/
https://communities.sas.com/community/sas-analytics-u
http://www.teradatauniversitynetwork.com/
http://www.sas.com/en_us/industry/higher-education.html#for-professors-academic-researchers
http://support.sas.com/learn/ap/student/amb.html
https://www.youtube.com/watch?v=-daft22oQ-s
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" SAS'FORUM
SWITZERLAND 2016
1. Juni 2016, Ziirich

m Themen Agenda Partner Lokation Registration

1. Juni 2016 ® Kongresshaus Zirich = www.sasforum.com/ch

Sie méchten noch mehr aus |hren Daten herausholen? Sie suchen neue
Impulse fur Ihre Analytics-Vorhaben? Dann sollten Sie sich den 1. Juni fest

einplanen. D 2015

Treffen Sie zahlreiche Vorreiter und Experten, die ihre aktuelllen Analytics- nalytics - konkret und praxisnah

Projekte vorstellen. Lassen Sie sich inspirieren und diskutieren Sie tber Best

Practices. Und: bleiben Sie top informiert Gber die neuesten Entwicklungen in Stimmen von
Big Data Analytics & Cloud, Customer Intelligence, Risk- und Fraud Teilnehmern
Management, Technology.

oo ; ' o . f ; /ch
> Profitieren Sie von attraktiven Vorzugskonditionen fur Schnellentschlossene. SS= orum com/c

B 000 / 313


http://www.sas.com/de_ch/events/2016/sas-forum-switzerland-2016.html
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